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Introduction
Research shows that 58% of 
business executives think they 
need to manage their reputation 
online. 

Just 15% of these people 
actually do something about it.

41% of brands that experienced an 
event that damaged their reputation said 
their revenue decreased as a result.  



“An ounce of prevention
is worth a pound of cure.”

Benjamin 
Frank l in



Personal
Branding01



The Brand is YOU!
How you are perceived online and off.

Not everyone is going to agree with 
you.  You might be polarizing.

By putting yourself out there, you can 
connect with your community.



“For as many people that like a “trend” 
there are an equal amount that won’t!”

Reputation
Trendmaster

Robyn Waters
VIP of Trend, Design and Product Development for Target 



What to Do?

Domain Names
Purchase <your name> as a 
domain name!

If it’s not available, add a qualifier 
to it, like “Author” or “Musician.”



Use a reputable company to 

purchase and register your 

personal name. 

Or come close to it.

Purchase Your Name

ICANN oversees the internet – ICANN is the acronym for Internet Corporation for 
Assigned Names and Numbers, which is a non-profit organization that is in charge of 
maintaining and coordinating the Internet, namely the     Internet Protocol (IP) 
addresses and the Domain Name System (DNS).
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•<YourName>Sucks.com

•IHate<YourName>.com

•<YourName>Lies.com

Bad News

Purchase as many names around your 
name, as possible.  Including the “bad” 
ones.  This is the harsh reality of the 
internet and today’s world.



Social 
L ist en in g

Monitor the internet to see what 

others write about you and your 

organization.
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Social listening is a two-step process.  Monitor channels for mentions, analyze & take action.



What to Do?

Online - Baseline

Assessment
Do a name search on the major search engines, Google, Bing and Yahoo . 
Make a baseline list of the search results showing on the first pages. 

Identify each result as it refers to you. Mark it if it’s positive or negative. 

Do this periodically. Date the lists so you can track improvement over 
time.



What to Do?

Alerts

Create a Google Alert for both you 
and your organization.

Try refining your searches.



“New York Times”
Improve your search criteria to improve your 
alert results. Don't just search for keywords. 
Instead, refine your Alert results by:

Adding quotes to search for a specific phrase. 
For example, "New York Times" finds mentions 
of the newspaper. Without quotes, pages that 
include any combination of the three words, 
new, times, and York, display.



-“New York Times”

Site:NewYorkTimes.com

Placing a hyphen in front of a term to exclude 
results with that term. For example, -"New York 
Times" excludes results that include the phrase.

Limiting your search to a single domain with 
the site: term. 

For example: site:nytimes.com will monitor 
results only from the New York Times' site.



Site:FPNetwork.org
Create one for your organization in this 
manner to monitor your postings on your 
site.  Is the work getting done?

Google Alerts come in handy in a variety of 
situations, and they're easy to set.  The 
instructions are in a separate document for 
this program.



Checking your online presence:

Other Online Tools

ThriveHive - good habit to check on this 
regularly; have an easy-to-use, free 
Grader tool that will check you out 
online, give you a score, and guide you 
on how you can improve your presence.

Mention – Also has a brand grader
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I found out there is negative information about me.  
What Do I Do NOW?
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There are two main strategies you can take to 
deal with negative search results.

Strategy 1:  Ask that it be removed by the source.



Embarrassing 
vs . L i b e l ous

A Doctor was named in a lawsuit.  Humans being humans 
“What do you think people kept selecting in the search 
results for his name?”

This is an example of Embarrassing vs. Libelous

Just because you don’t like information that someone 
has posted about you online, if it is true you have no 
basis to have it removed. The Doctor was in the lawsuit.  
That was true.   It takes a lot of positive info to overcome 
that listing, and move it to another page.



False Claims

Now, when someone makes a false claim 
about you in writing in public, it falls under 
the legal definition of libel which gives you 
grounds to have it removed. And, the 
publisher of that false information may be 
subject to legal ramifications.
You may have seen the mug shots of people 
who have been arrested appear online. 
These mug shots are embarrassing but –
they’re not unlawful. 

If you find yourself in this predicament, you 
can pay the company posting them to have 
them removed. This may feel like a type of 
blackmail, but that’s not unlawful either.



Once something wrong or libelous has 
been published online, on a website or on 
a social media platform, it is out there and 
the best you can do is go to the owner of 
the site where it was published and ask 
that it be removed. 

If the webmaster does not respond, the 
hosting company has the authority to 
remove libelous information from a site 
that they host.

Let’s examine a way to 

remove inaccurate 

statements and writing:
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Contact Page
Send a message..

First find the owner of a site.  Try and send a 
message through their website’s contact 
page or find their e-mail address on the site.  



Contact
WhoIs.com

If this does not pan out, search for information by 
going to: https://www.whois.com/whois/ and 
typing in the domain name of the site in question. 

This will give you information regarding the owner 
or admin for the site.  



Contact
Privacy Settings

HostingChecker.com
If the owner’s name has been blocked by privacy 
settings or you tried unsuccessfully to get them to 
respond, get the name of their web host from Host 
Checker https://www.hostingchecker.com/ and contact 
the hosting company.



Submit a 

Webpage Removal

Request

SU
C

C
ESS!If the site’s owner or webmaster makes the 

changes you requested to a page or post 
that appears in search results, you can make 
a request to that search engine to remove 
the wrong or outdated information by 
submitting a webpage removal request. 
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•Indexed & cached

•Still show for years

•Even if it no longer exists

Bad News



Adding positive 

content to suppress 

the negative search 

results.
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Fighting Negative 
With Positive

Outstand ing 
Strate g y

Adding truthful and positive information 
that can come up in a search result for 
your name is an 



No One…

Who goes past 
the first page?

The act of continuing to add positive information about yourself will 
help obscure the negative search results by pushing them back to 
less visited pages of the search results. 

It is highly unlikely that people will search past the first page of 
results so adding positive information can dramatically improve the 
impression people get when searching you or your organization.



What to Do?

Blogging
Goal: creating a positive image with your 
brilliant ideas!
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• It’s your platform completely

• Professional and Inspirational 

• Share Achievements and Awards

• Keep content simple and 

understandable

Blogging Benefits



When used wisely, social media can be 

a stage upon which you perform…
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P la t f o rms



Posting Crisis
If used incorrectly, it can damage your 
image and personal brand in a skinny 
second.



Be purposeful
It’s your brand

I have so much to say…

Be careful about what you post, be 
cautious about the photos you publish, 
and be purposeful about who you let 
into your circle. 

Every interaction is your brand, so be 
consistent with your personal brand 
positioning and with the followers you 
have gathered.
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•Social Media Profiles

•Website / Blog Site

•Professional Sites

Link Your Accounts

Google gives more power to entries that are linked 
to, so if you can link one social media profile to 
another and to your website, this will help you get 
new positive entries in a search faster.



Respond to
Negative 
Comments

Immediately address negative reviews.  
Don’t sweep them under the rug or wait 
too long. Listen to what they have to say 
without defending yourself. Empathize 
with their feelings and it may even be 
nice to offer them something for their 
dissatisfaction.

Everyone loves a comeback story and 
how you deal with a crisis and negative 
publicity is as important as what 
happened to get there in the first place.
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Hashtags are another digital point.  You can build and 
association with the tags, that will forever be linked.



What to Do?

Hashtag

Registration
Register your unique hashtags with either
Hashtags.org  or Twubs.com
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Steps
Here are a couple of ideas on where you can add 
additional digital points of interest associated 
with your name.



What to Do?

About.me



What to Do?

Quora.com
Quora is a writer’s platform.  It is 
questions and answers on a huge 
variety of subjects.



What to Do?

Local Guides
People like you make it easier to discover local 
places.  By sharing reviews, photos, and 
knowledge about the places around you, you 
can help inform millions of people.



What to Do?

MyLife.com
There are services that will do online 
background checks.  They’re searching 
for public information, and charging for 
it.  

Just note, anyone can put in your name, 
not just you.



“Make them believe, 
that offensive operations, 
often times, is the surest, 
if not the only ... 
means of defense.” 

George
Wash ing ton



Your online reputation is like a 

relationship. 

Years to bu i ld ,
Seconds to tarn ish !

Except it’s a relationship you have with hundreds and 
thousands of people. 

It’s definitely trickier to manage than a normal human 
relationship, but the principles remain the same.



It may not 
be easy,
but it is simple.

Be conscious of what people think of you, 
reflect on their feedback to improve, 
observe what the others are doing, 
stay with good company, and 
be honest and reliable. 

It may not be easy, but it’s simple.



Phoebe Yer ian Eze ll

808 W Waters Avenue, Tampa, Florida 33604 – 813-930-8442 – Phoebe@WillEzell.com








